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Ever notice that there isnt a curly hair enrioii for all the best morrients in life? Like when 
ycute hawing an especially good hair day? Flip to reveal how you can download the 
Dove Love Your Curls Emojis Keyboard to start expressing your beautiful curly self. 
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Ever noticed there are no 
curly haired emojis? 

Introducing the Dove Love Your Curis Errxjjis 
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We believe that nothing should stop you from expressing your b^utiful, 
curly self. Share how much you #love!yourcurls by downloading the free 
Dove Love Your Curls Emoji Keyboard. 
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Dove knows Ihet naturally curly har is drier and mcKt m need nulrient-fidi care To stay nourished, 
strong and rnanageabie. Introducing our TTXjat rxxjrishing rarige ever, NEW Dove Quench Absotute. 
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Rediscover the curls 
you were born with 

New Dove Quench Absolute 
Perfectly nourished hair + 
beautifully defined, natural curls 
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Rough around the edges? 
I keep it polished. 


Get expert tips at ^ ^ 

M ay be 1 1 i ne 

Gigi t$ weanng Mew arow Ejfamtf* Pit) Pa**ti9 ^ Sb^t Bimm;, 


MAYBE L 


MAKE 


I T 


H A P P E 




Sculpt. Fill. Highlight 

Now, master 
the ultimate . 
polished brqw^^ 


/ SCULPT WfTH WAX 


/ FILL WTTH POWDER 


/ HIGHLIGHT Fm ACCENT 


PRO PALETTE 


NEW YORK 


02015 LLC. 








PRADA CANDY 










GUESS‘CQNNECT.CDM a«t MAftCfANO ph^ aa^an ayash ques$ia 201S i guess 








YULE 

LOVE 

THIS 



AMERICAN EAGLE 
OUTFITTERS 

x.totn 







GIFT CURIOUSLY 





WWW.fOSSIL.COM 


aew 

AERIE.COM 

THE 

REAL YOU 
IS SEXY 

Emma Roberts doesn*t need retouching. 
Neither do you. 
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Future tastemakers start here. 
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Louise Cooney heads 
back to school with 
Teen Vogue and 
Parsons’s exclusive 
online program in 
fashion industry 
essentials. Plus, 
the best gifts for 
everyone on your list. 
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Cover Look: Think 
Pink Get the inside 


scoop on Teen 
Vogue's cover shoot 
with Fernanda Ly. 

36 

Letter from the 
Editor Model squad. 

40 

Contributors Get to 

know Kaia Gerber 
and Lucan Gillespie. 
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Trending Your 
feedback on our 
October 2015 
issue. 
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My Worid:Eiiie 
Gouiding Between 
her upcoming 
collection for M.A.C. 
and her highly 
anticipated new 
album, this vocal 
powerhouse has 
a lot to talk about. 
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Fashion at Work: 
People Person Ford 
Models’s assistant 
booker, Jeremy 
McClain, gives us the 
lowdown on what 


it’s like working with 
queens of the catwalk. 

50 

Playlist: Get Up, 
Stand Up Meet 
Skip Marley, the 
reggae royal who’s 
embracing the family 
name while fulfilling 
his musical destiny. 
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WATCHING 
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Girl of the Moment: 
Self ie-Made London’s 


coolest sartorial rebel, 
Charlie Barker, used 
Instagram to kick-start 
her modeling career. 
Plus, these edgy 
catwalkers’ cropped 
coifs are generating 
quite the buzz. 

56 

Dancing with 
the Stars Teen 
Vogue teamed up 
with Emporio Armani 
to host our annual 
Young Hollywood 
bash. Tinseltown’s 
next class never 
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MICHAEL HAUPTMAN. Details, see In This Issue. 
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Clear, fresh, glowing skin— every day. 
That's the gift of Clinique Sonic Cleansing 


CLINIQUE 
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looked so chic. 
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The New Romantic 

Aussie model, mix 
master, and social 
media maven 
DJ Tigerlily goes 
for brocade this 
holiday season. 

68 

Pearl Jam Not 

your granny’s 
jewels! The ladylike 
staple is getting an 
unexpected tough- 
girl makeover. 

70 

Night Moves 

With sophisticated 
French-hipster vibes. 
Express Edition’s 
party-perfect 


ON THE COVER I 



collection is oh so 
chic. Twin models 
Baylee and Kelsey 
Soles rock it well. 

PEOPLE ARE 
TALKING ABOUT 

74 

The Magic Touch 

YA book series TTie 
Mortal Instruments 
gets the TV 
treatment. Katherine 
McNamara stars in 
Shadowhunters. Plus, 
Willow Shields looks 
back on her time 
shooting the Hunger 
Games movies. 

BEAUTY & 

HEALTH 

77 

Eye Candy Shine 
bright like a diamond 


with dazzling crystal 
embellishments. 

821 ON THE COVER | 

Giam Siam 

Fashion’s inimitable 
cool girl Soo Joo Park 
gives a glimpse of 
her suite life. 
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Game Changers 

Countdown to 
pretty! Meet the 10 
most mind-blowing 
beauty innovations 
of the year. 

FASHION & 
FEATURES 
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Into the Wild Lucan 
Gillespie finds greener 
pastures in dreamy, 
ground-grazing dresses 
that will render the 


holidays unforgettable. 
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modeling. 
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Overnight Sensation 

She’s the pink-haired 
girl everyone’s been 
whispering about 
since her fashion 
week debut. And now 
model-on-the-rise 
Fernanda Ly finally 
gets to talk back. 


Present Perfect Four 
top models of the 
moment share their 
shopping lists— and 
Teen Vogue selects 
what we think they 
would covet — this year. 
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Tinderellas Using 
apps to look for love 
is a growing trend 
among teens— but how 
safe is it for minors to 
meet up with strangers? 


Empire #HairGoals! 
Cindy Crawford’s 
daughter, Kaia, joins 
the family business. 

122 

In This Issue 
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#Besties You won’t 
find any bad blood 
here— these BFFs 
explain why there’s 
only mad love in 


LAST LOOK 

124 

Peyton List Bongo’s 
latest It girl is more 
than ready to take 
on the world. 
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COINDli IN AST collection 

Shop online for an unparalleled photography 
collection. Exquisitely printed and framed 

condenastcollection.com 
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Blogger Louise Cooney 

“heads back to school wlth“ 

Teen Vogue and Parsons's 
. exclusive online program: 

■|n fashion Industry ess ential s. 
*Earn your certificate at®" 
teenvogue.parsons.edul 
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THE TRENDY TECHIE OR THE STYLE 
MAYEN. (OH, AND DON'T WORRY— THERE 
ARE PLENW OF AFFORDABLE OPTIONS.) 
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An ad for the fall 
201 5 campaign 


Ffr 

recover Look- 


WINNING STREAK 

Fernanda has her eye on the 
puck and her head in the 
game. She wears an A.P.C. 
dress, $355. Filles A Papa 
skirt, $300. Alberta Ferretti 
collar, $21 0. Marc by Marc 
Jacobs belt, $348. On the 
cover: Louis Vuitton dress. 
Details, see In This Issue. 
COVER PHOTOGRAPHED 
BY DANIEL JACKSON. 
FASHION EDITOR: 

BETH FENTON. 
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THINK PINK 

Get the inside scoop on 
Teen Vogue's cover shoot 
with model Fernanda Ly. 

n a crowded shop filled with flashing 
lights and the shrill sound of arcade 
fire in Manhattan’s Chinatown, cover 
star Fernanda Ly is ready to face off. 
Air hockey mallet in hand, she’s eager 
for the puck to come her way. A trio of 
gamers ducks past, but not without a 
collective double take at the sight of 
Fernanda’s pastel strands. Unfazed by 
the attention, the bubbly Aussie (and 
video game aficionado) is a natural in 
the spotlight— and understandably so, 
after her fall 2015 runway debut at Louis 
Vuitton sent even the most seasoned 
showgoers into a Snapchatting frenzy. 
“It’s so interesting to watch others react 
to her,” makeup artist Fulvia Farolfi 
notes. “She’s striking, and I’m not just 
talking about her hair.” (Manic Panic’s 
Cotton Candy Pink is Fernanda’s go-to 
hue.) Fulvia kept things fresh, applying 
concealer only where necessary and 
using a smoky shadow quad to give her 
almond-shaped eyes subtledimension. 
“Since she has such a strong look, we 
didn’t want to overdo it with an 
elaborate style,” hair pro Esther 
Lang ham adds. To play up the rose- 
colored mane that catapulted the model 
to stardom, Esther used a lightweight 
balm before blow-drying to stick- 
straight, silky pink perfection. □ 


web extra! 

WATCH FERNANDA PLAY ARCADE 
GAMES AND DISCUSS ALL THINGS 
INSTAGRAM ON TEENVOGUE.COM. 


WEAUTY 

Huycil 1H4T 

DEUVER 


iOuisvuirToN 


Hair, Esther Langham; makeup, Fulvia Farolfi for Chanel; nails, Tracylee for John Barrett Salon; production. Creative Chaos. Clockwise from top: JACQUELINE 
HARRIET; courtesy of Louis Vuitton; ANTONIO DE MORAES BARROS FILHO/Wirelmage/Getty Images; ERICA MCCARTNEY; courtesy of Dior. 
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IT GIRLS receive exclusive access to insider offers, 
giveaways, casting opportunities, and more! 


Sign up today at 

teenvogueitgirls.com 






Letter from tiie Editor 


I t feels like a model comeback moment to me— and I am so happy about that, 
because there is nothing more satisfying than photographing a pro! When I 
was starting out, it was the era of the Supers: Linda, Christy, Cindy, and Naomi. 
Next Kate and then Gisele came on the scene— but celebrities have really 
dominated magazine covers as well as fashion and beauty endorsements for 
over a decade. Now new faces like Kendall and Gigi blend great looks with 
celebrity stature. They bring excitement to the industry and set an example of 
what a model’s career can be today, thanks to social media. Even though we 
have a long way to go, there seems to be a lot more diversity in the modeling 
world these days than there was only a few years ago, and that too is very 
positive— a prime example is our Aussie cover star 
Fernanda Ly, who is of Chinese descent and walked 
the Louis Vuitton runway exclusively for the past 
three shows. So in this last issue of 2015 we celebrate 
models, including Cindy’s mini-me, Kaia Gerber, and 
close friends like Brits Lucan Gillespie and Freya 
Lawrence and Jamaicans Kai Newman and Tami 
Williams. Although models are frequently 
portrayed as catty and competitive, insiders 
know how much these young women rely on 
one another for support and that 
they often form lifelong bonds, 
just like girls at college do. Reject 
the false stereotype and read all 
about it in our story “#Besties.” 
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COLOR WHEEL 

Cover girl Fernanda Ly 
(“Overnight Sensation,” 
page 98; on location in i 
Manhattan’s Chinatown 




ENTER THE SEDUCTIVE WORLD OF GUESS 

GUESS.COM/FRAGRANCES 


GUESS 



ADVERTISEMENT 


YULE 

LOVE 

THIS 

i 

>>>y;< I 

AMERICAN EAGLE ! 

OUTFITTERS 

je.ean 



MHMP+eta*(4** 

raiNUIr 

•BOOTcEX 


i^AUX XUfl VTST 



riiiaCOTT 


CPLiAP 




i 









aOHO VLGUIE 



GET INSPIRED 


CMtCK OUT TeEN VOGUE'S FAVORITE GIFT 
IDEAS FROM AMERICAN EAGLE OUTFITTERS 
FOR EVERYONE ON YOUR LIST! 

GET THEM all AT AE-COM 




v’ 

'• ,,«♦*** 

* ^ - - * 


RWfT MAT 


iO*t« VAQKA KNiT HLDVii llJHNt Aj tOlt 



Mr-RIBE JiaOlNIX 


.% Vi"' 

»- « 

• ft 

h 
t ’ 



* m 

4 | 

\ F 


<« 

A 


1 V f % 


PJ VOttaM 



<;30Ti AEO MAHAGEHENT CO. M.L RiaiHT'& REfiEBVED 


ADVERTISEMENT 





■Viwr? 


^iTm l^pnpr 


r«w/rHfr AtrwAif 


v-V' 

% ' ■ .- ■= 

, - 9 . '--' 

/itill/irt' J'tlNiMd' 


iEjutt 


fttiiicaN) 






A gift for your HFF ur a liule somef fling 
^pevial for younetf th^sie tirr the ntfe & 
cozy Aerie pieces were mveting this seastm. 


Get ibem all at Aeru^com 



tSUitrCfut BitfiBirJ 



rimJ lMui4f* Situf 


f«iiir ftuTml NifUJiia fi Horrfi^i 


^Ynhiv^ /bmiK* 



* * 

» * 




■..•■GIFT 
.: HAPPY! 

••.r GET 
HAPPY!'... 


* ★ 


* aem * 


* * 

* ¥ 


. * * 
4 * 4 



contributors 


EDITOR: 

NOOR BRARA 


DEC/JAN 



i 


LUCAN GILLESPIE 

Your shoot ("Into the Wild," page 90) 
was beautiful! How would you describe 
your personal style? I think it’s eclectic and a 
little bit quirky. I volunteer at a charity shop 
and like picking up vintage pieces there! 

How were you discovered? 
I was scouted in a supermarket with 
my mum just before my 13th birthday 
Do you see yourself working in the fashion 
world for a while? Yes! Modeling has opened 
my eyes to all the amazing jobs in this industry, 
and it’s somewhere I’d like to stay, for sure. I’m 
really interested in fashion photography, so 
that’s something I’d like to explore. 
What are you studying in school? 

Right now it’s biology, chemistry, math, 
and photography. Photography is 
definitely my favorite subject. □ 


KAIA GERBER 

You're only 14 and juggling both 
modeling ("Empire," page 1 16) and 
school! Which subject do you enjoy 
most? I love creative writing. English in 
general is probably my favorite. 

What's the best modeling tip your 
mother, Cindy Crawford, has given 
you? When you’re looking at the 
camera, have a thought behind your 
eyes. It’s much more interesting to see 
that in photos than a blank expression. 
Tell us about @kbyp, the Instagram 
account that you and your 
brother, Presley, have together. 

My mom came up with the idea of 
“Kaia by Presley” after he took a cool 
photo of me during one of my dance 
performances. We began doing fun 
little shoots that we post on Instagram. 
It’s great practice for him as a 
photographer and for me as a model. 
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CONDE NAST COLLECTION 

Shop online for an unparalleled 
illustration and photography collection. 
Exquisitely printed and framed. 

CondeNastCollection.com 



Trending 

EDITOR: NOOR BRARA 

Your feedback on our 





OCTOBER 2015 ISSUE 


I loved the Young 
Hollywood issue, 
espeeially the ^rls 
like Maddie [‘ Guys 
and Dolls] who 
are ny age! 
Though I may be 
young it inspires 
me to go far. 

@thelifeofmar_ 

VIA INSTAGRAM 


ELLE FANNING ON THE COVER (FOR 
ABOUT RAY) IS A REALLY GOOD THING 

FOR THE TRANSGENDER COMMUNITY! 


Luke Johnson 

VIA FACEBOOK 


Kiernan Shipka, 
photographed 
by Jason 
Kibbler 


IT WAS SO GREAT 
TRANSFORMING 

KIERNAN'S 
LOOK FOR THIS 
STORY (THE 
DARK SIDE') I 

@nicolasjurnjack 

VIA INSTAGRAM 



#READERART 




"Elizabeth Davison's pose ('Coat 
Tales') is so fun! The aesthetic of 
her shoot reoiiy worked with the 

colorful graphic elements 

I used. For File ('Fanning Club'), 

I liked the American-girl styling 
and wanted to keep that going 
with o very literal take on the 
graphic on her shirt: Drink 
Coco-Coio in Botties.'" 

Patrick Keohane 
RIVERSIDE, CALIFORNIA 


SUBMIT A PIC 

We want to see your Teen Vogue- 
inspired artwork— Instogrom 

@teenvogue #readerart and 

It could be featured herel 


mail it! (§)post it! ©tweet it! © ’gram it! ® 

13 trending@teenvogue.conn | f facebook.com/teenvogue I t ©teenvogue 0 @teenvogue I 


Submissions should include the writer’s name, address, and daytime phone number and be sent by e-mail to trending@teenvogue.com 
or by mail to Trending, Teen Vogue, 1 World Trade Center, 40th Floor, New York, NY 1 0007. Submissions may also be placed by commenting on 
teenvogue.com orfacebook.com/teenvogue, or by posting on Twitter or Instagram @teenvogue Submissions may be edited for length 
and clarity and may be published or used in any medium. All submissions become the property of Teen Vogue and will not be returned. 
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Samsung GaJaxv Tab S2 Giveaway! iTunes* Gift Cards! Exclusive Discounts on Designer Fashion, Luxury 
Home Goods, and so much more! From Dec 1 - Dec 12, Condo Mast Distal Editions and Gilt will send you 
a surprise every day Don't miss out on any of the daily giveaways, hurry and register now! 
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My World 


EDITOR: ANDREW SEVAN 


& Other Stories 

coat, $275. & Other 
Stories, NYC. 
Hudson jeans, $209. 

hudsonjeans.com. 
Acne Studios boots, 
acnestudios.com. 
Details, see In 
This Issue. 


MY THREE FAI± FASHION G O-TOS ■ 
; AN OVERSIZE CO AT, HIGH-W AISTED 
SKINNY JEANS, AND ACN E ■ 
j STUDIOS ANKLE BOOTS/Ti 1 


I'VE ALWAYS BEEN 

A HUGE FAN OF 
M.A.C.— I'VE 
BEEN WEARING 
ITS PRODUCTS 

FORYEARSI 


M J\.C. Elite Goulding 

Plushglass lip gloss in 
Explosion, $21 , and Halcyon 
Days eye and cheek palette, 
$44. maccosmetics.com. 


Between her upcoming collection for 
M.A.C. and her highly anticipated 

new album, this vocal powerhouse 

has a lot to talk about. 


DELIRIUM FOCUSES ON THE UPS 1 

AND DOWNS OF TOURING, 

LEAVING HOME, PAST AND PRESENT 

RELATIONSHIPS, AND FAMILY 


ISABEL MAR ANT, SAIN T LAURENT, i 
MCCARTNEY ARE f 


AND STELLA 
O MY FAVORITE BRANDS. 


Wearing Stage- 
friendly outfits that 
lean move around 
in helps me feel 
eoimdent, so lean 
cMneentrate on the 
performanee. 


Eire Cecile 

sweatshirt, $135. 
needsupply.com. 
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madden girl 



KOHIIS' 
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Pashionatwork 



PEOPtr 

PERSON 


EDITOR: 


gord Models's assistant book^ 
P >gives us the lowdownon^ B 
Bj what it's like worldnq~witi^ B 
^Rqueens'ofthe catwalic^H 


BAE WINDOW 

Jeremy, with model Kayla 
Scott at the Ford offices 
in New York, wears an 
N-P-Elliott shirt, $450. 
Details, see In This Issue. 
PHOTOGRAPHED BY 
MARCELO KRASILCIC. 
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Fashion Stylist: Avena Gallagher; hair, Fernando Torrent using Bumble and Bumble; makeup, Zenia Jaeger at The Wall Group. 
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Saptiora 


Lil'i todiiccn'vr 


I )ior 

Blooming RuiiiiU^ 
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Mt&s Dior 
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Clockwise from top: MARCELO KRASILCIC; LUCA TOM BOLIN l/voguerunway.com; YANNIS VLAMOS/voguerunway.com (2); courtesy of @jeremy_mcclain. 



kind of describe my job as being a big 
brother to all of the girls we 
represent,” says 26-year-old Jeremy 
McClain, the assistant booker at 
mega agency Ford Models. “I do 
everything from making their hair 
appointments and scheduling their car 
service for bookings to arranging their 
test shoots and giving them pep talks 
on set when they’re feeling tired.” In 
short, Jeremy is the main point person 
for the beauties and plays a large role in 
the running of their professional lives. 

His past experience as a part-time 
model (he’s been shot by Mario 
Sorrenti!) as well as college internships 
with stylist Patricia Field and fashion 
PR firm BPCM helped prepare Jeremy 
for his current position. “I graduated 
with a degree in marketing and just sort 
of fell into working at Ford,” notes the 
LIM College alum, who has also served 
as Galore Media’s digital director. “It’s 
gone really well, though. I was already 
interested in the other side of modeling, 
so it was a natural progression.” 

From attending Paris and Milan 
fashion weeks as a chaperone for 
underage models to spending a day at his 
desk looking through e-mails and doing 
administrative tasks, Jeremy’s duties are as 
varied as they are all-encompassing. “I’m 
mainly in the office , but you never know what 
will come up with this role,” he explains. “You 
have to be a team player and an on-your-feet 
thinker and have a lot of patience.” 

The coolest part about interacting with the 
rulers of the runway? “I was an only child 
growing up, so this job gives me the little sisters that I 
never had,” he reveals excitedly. “I have a very close 
relationship with the girls— they’ll come over to my 
house for dinner and tell me about their boy problems.” 
Spoken like a true big bro. — ARIANA MARSH 


FACES OF FORD 

Above: Jeremy with Ford models 
Kayla Scott and Kenya Kinski- 
Jones. At right, from top: Zuzu 
Tadeushuk walking for Coach, 
Elizabeth Davison walking for 
Giambattista Valli, and Kitty 
Hayes walking for Chanel. 





Playlist 

EDITOR: MAXWELL LOSGAR 


JUDGE NOT 

Skip wears a Steven Alan 
jacket. Comme des Garcons 
shirt. AllSaints pants, $230. 
Details, see In This Issue. 

PHOTOGRAPHED BY 
DAN MARTENSEN. 



Meet SPQP MARLEY, the REGGAE ROYAL who’s embra cing, 
tfie family name while fulfillins, his MUSICAL DESTINY. 
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Fashion Editor: Delphine Danhier; grooming, Brit Cochran for Dior Diorskin; location, Fast Ashleys Studios, Brooklyn. 



Clockwise from top right: DAN MARTENSEN; IAN DICKSON/Rex USA; BLEDDYN BUTCHER/Rex USA; BRIAN RASIC/Getty Images. 



web extra! 

LIVELY UP YOURSELF! LEARN MORE 
ABOUT SKIP AT TEENVOGUE.COM. 




y music is about peace, love, and happiness. 

Unity. Togetherness,” says Skip Marley, 19, as 
he settles in at the Dream Midtown hotel in 
Manhattan to talk about launching his solo 
career. “It’s about good vibes and good times. Just living 
your life. This is music for the people.” 

Like Uncle Ziggy who stormed the scene in the ’80s, this 
member of the Marley tribe has an uncanny physical 
resemblance to its legendary patriarch, pop culture icon 
Bob Marley. But the similarities run much deeper than 
surface level: Skip’s entire persona is a natural extension 
of his late grandfather’s. 

“Even though I never met him, I always knew who he 
was— he was everywhere in the house,” Skip recounts. 
“When I was 11 or 12 I started to realize what a positive 
effect he had on the world and thought. Hey, I want to do 
that, too.” Although the Marley family is composed of 
various power players and tied to some other serious 
musical forces— another uncle, Rohan, is an entrepreneur 
and former athlete who has five children with Grammy 
winner Lauryn Hill— Skip does not take nriwii^^n^i fnr 
granted and instead revels in the 
impactful hand he was dealt. 

“When we get together in the studio, 
music just comes out. I’ll pick up the 
guitar, my cousin will come in and sing 
something, and then I will sing 
something. We’ll record it and add 
some drums or piano,” Skip shares 
with ease. “That’s how it goes.” 

This past summer the smooth 
crooner released his debut single, 

“Cry to Me,” which led to a publishing 
deal with Blue Mountain Music and 
subsequent high-profile concerts with 
two other uncles, Damian and 
Stephen, on their Catch a Fire tour. 

With an EP on the horizon. Skip is 
eager to continue performing; he cites 
the Hollywood Bowl as his favorite 
venue so far. When asked where he 
hopes the future will carry him, his 
answer is quite simple: “Wherever 
God sends me.” — M.L. 






Fashion Stylist: Ellie Grace Gumming; hair, Yumi Nakada-Dingle using Bumble and Bumble; makeup, Jenny Coombs for Nars. 


People Watching^ 



EDITOR: ANDREW BEVAN 


' ON THE FRINGE 

Charlie wears an Ashley 
Williams dress. Carven 
shirt, $395. Skinnydip 
London backpack, $50. 
Details, see In This Issue. 
PHOTOGRAPHED BY 
HANNA MOON. 
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f I meet someone and they’re on their phone whilst in my 
company I don’tlike them,” says Charlie Barker the Internet, 
Instagram, and all-around social media click babe. 

This declaration may break the hearts and crack the screens 
of her 700,000-plus online followers, but the pink-haired 
19-year-old from Nottingham, England says that being on 


your phone is the most boring thing you can do. 
“People used to have actual conversations, like 
back in the ’90s, and talk to each other about 
important things— not about how many Likes 
they’re getting on Instagram,” Charlie states. Her 
initial burst onto the web started with Tumblr 
“because everyone was doing it,” she admits. In 
the summer of 2014, before leaving to study fine 
art at the University of East London, Charlie 
decided to put her all into Instagram, including 
setting up, taking, and posting color-coordinated 
shots. Her feed read like an online exhibition of 
artwork, transitioning 
through the shades of 
the rainbow. It took so 
much dedication, Charlie 
recalls, that at one point 
“Instagram was my 
whole life.” 

Still, the photo-sharing app is t . 
where she was originally scouted ^ 
as a fresh face— and where she 
found her current girlfriend, 
model Rebecca Fox. “She 
woman-crush-Wednesday’d 
me, and then we followed 
each other for a while before 
we met,” Charlie explains. 

Now in her second year at 
university, and now that she 
feels her relationship with 
Instagram is fading, Charlie is focusing on 
more traditional mediums— like 
painting— for a planned debut solo exhibition 
in January. What will the show be called? “I haven’t 
even gotten that far yet,” she says. ''Teen Vogue can 
decide! ” -HARRIET CHARITY VERNEY 


ASHISH 
SPRING 
^ 2016 ; 


SUPER 

CUTS 

SHORTHAIR, 
don t care! These 
edgy eatwalkers’ 
CROPPED 
COIFSare 
generating quite 
the buzz. 
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Clockwise from top left: HANNA MOON; JOHN PH I LLI PS/Getty Images; ^ 

SONNY VANDEVELDE/voguerunway.com; VINCENZO GRILLO/imaxtree.com;, 

JASON LLOYD-EVANS (2); GIANNI PUCCI/voguerunway.com. 




WITH OIFTS 

FROM 

TOP BRAHDS1 


iRB OIFT BLANKET WRAPS 

CollactTon Xfixillll^^lockeci border square. S38. 
At WabID 23513^3. Steve Mediden $Qtid color 
brushed botide. $44. 'A 2383356. David 3c Vourtg 
ptaW mvecsible oblong. $55. 


STAR GIFT vans 

Camden hHop 
sneakers for her. 
5-10J1M.S65. 


STAR GIFT 
KIPLING 

Ketlyn satcbd 
$139. 


.com 


STAR GIFT AMERICAN RAG 

Only at Macy^s. Fringe sweater. 
Juniors. 59-50. 

★ WebiD 2441706. 


WebID 239642A 
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DANCINGWITH THE STARS 


u een Vogue teamed u p with Emporio Armanil 
p ho st our ann ual Young Hollywood bash j | 

iTinseltown's next class never looked so chio^B 


Isabelle 

Fuhirnan 

in Marni and 
Vanessa 
Marano 
in Emporio 
Armani 


Generalova in 

Michael Costello 

and Maddie 


Wesley Nault 


From left: Rowan 
Blanchard in 
Christopher Kane and 
Ava Dash in a Jean 
Paul Gaultier top and 
a Rachel Roy skirt 


Kiernan Shipka in 

Mary Katrantzou and 

Andrew Bevan in 

Emporio Armani 


Sketched Out: Our Instagram Installation 


Kaia Gerber 'if 

in Emporio ^ 

Armani and ^ 

brother V 

Presley in 1 

a James ^ 

Perse shirt ' 


Starlie Smith in 
Topshop, Lucky Blue 
Smith in Dior, and 
Daisy Ciementine 
Smith in Reformation 


% 

Amy A 

Giorgio Ar 

V, 

stiey in ' 
mani and 

Aiessia C 

imporio An 

lara in an 

mani jacket 



56 DECEMBER/JANUARY 2016 


TEENVOGUE.COM 


DONATO SARDELLA/Getty 
Images for Teen Vogue (9). 











SPORTY. SEXY. GLAM, THE FRAGRANCE 




GLAM JASHINE 

MICHAEL I 



Fun Jiishion for your bedroom 
desi^fued by 'FF/:N V(Xi I IF editors! 


beddingstyie.com/teenvogue 
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Yoy're so confident In the “Cool for the 
Symmer'* videol When did It hit you? 

I have been working on bettering 
myself not just physically but mentally. 
Working out and eating healthy and learning 
how to truly embrace a full lifestyle change. 
I decided to just face noy fears. Being 
able to show more skin in my video was a 
breakthrough for me, for sure. 

What's different about your upcoming 
alburn^ Confident? 

I've never been more sure of whom 
I am as an artist I really channeled the 
direction and vision that I had into what I 
wanted for this album. It truly is a far more 
"confident" album. 

With ail of your success^ is there an 
accomptishment that you're especially 

proud of? 



INCLUDED 


I Started my own charity called "Lovato 
Treatment Scholarship Program." The most 
Fewarding and satisfying feeling is when you're 
able to give back. Helping others struggle with 
mental health and addiction issues Is truly 
important to me. 


You've been with Skechers for a year. 
What do you love about Skechers Memory 

Foam footwear? 


super comfy! While touring, I walk 
a lot of airports which can get super 
hurt my feet. Not good when I 
to perform on stage in heels 
Skechers Memory Foam is the 
perfect break! 


If S kechers Dem ISt y le 
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SPIN CYCLE 

Dara Hayes (DJ Tigerlily) 
wears a Cynthia 
Rowley dress, $425. Red 
Valentino shirt (worn 
underneath). On left hand: 
Grace Lee Designs ring. 
Details, see In This Issue. 
PHOTOGRAPHED BY 
JEROME CORPUZ. 


EDITOR: A'fclDREW BEVAI 


[Aussie model, mix master, and social media mavenjl 

Idj Tigerlily goes for brocade this holiday season. >l 
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like to be bold, colorful, and out there,” 
says 23-year-old DJ Tigerlily, aka Dara 
Hayes, of her vibrant head-to-toe style. 
“This represents my personality as an 
artist and resonates with my fans. I enjoy 
wearing lots of velvets and intricate 
patterns, almost quite festive and very 
eye-catching pieces. Things that make 
me go, ‘Ooh, that’s really interesting.’” 

With recent tours in Asia and her native 
Australia as well as the release of her new 
single, “Feel the Love,” Dara has carved 
out a name for herself as the number one 
turntable queen Down Under. So who 
better than the Sydney-born beauty to 
test-drive and mix up this winter’s 
brocade trend, seen everywhere from 
ASOS to Erdem? “I love how the prints 
and hues clash but also complement 
my crazy hair,” says Dara, who 
experimented with a rainbow of 
shades over the past four years 
before landing on her now 
trademark teal. Members of 
her Aussie cult following have 
even been known to make the 
pilgrimage to Dara’s colorist 
to get “the Tigerlily” tint. 

The house music maestro’s 
innate knack for pushing 
boundaries shaped her 
fashion sense from a young 
age and has resulted in an 
impressive global social 
media presence today. “I had 
to put on a uniform for 
school,” Dara says. “But 
when we had days where you 
could wear whatever you wanted, 

I would dress in insane getups like 
scarves as shirts and oversize tees 
with vintage earrings. My teachers 
would look at me and just shake their 
heads.” Now the head shakes are 
saved for her beats. —SARA LARSON 
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ASOS blaze 

Frame Denim shirt, 
$268. Boohoo.com 

romper, $44. Santoni 
boots. Kotur clutch. 



]H STORE ONL? 


*25 OFF"S 

$100 OR MORE 

• : • 












From left: 
Forever 21 
choker, $7. 
forever21 .com. 
Noir Jewelry 
necklace, $260. 
noirnyc.com. j 


PEARL 


Not your granny's jewels! 
The ladylike staple is getting 

an unexpected tough- 
girl makeover. 

PHOTOGRAPHED BY STEPHANIE DINKEL. 


Veronika Borchers for 
Pearl Collective studs, 
pearlcollective.com. Details, 
see In This Issue. 


Soo Ihn Kim bangle, 
$96. sooihnkim.com. 
Jennifer Zeuner 
Jewelry ring, $286. 
jenniferzeuner.com. 
Stella Valle ear cuff, 
$275. stellavalle.com. 
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Actnana is iw&arinfl Eye Studc* Masier Precise* LfCjuid Lirwr. 
OSOI^MaybeH^eUa 


Laser-sharp 

precision. 

For the most 
defined line. 


Precise 0.4 mm tip -i- Fluid In 
Formula for a perfect 
All-day wean 
Waterproof. jT 


1 don’t just own it 
i master it. 


MAYBELLINE 

NEW YORK 


MAKE IT HAPPEN" 






DOUBLE TAKE 

Baylee wears an 

Express Edition 
sleeveless jacket, $1 48, 
top, $49, and skirt, 

$1 98. Jennifer Fisher 
choker and cuff. 
Tabitha Simmons 
shoes. Kelsey wears an 
Express Edition 
dress, $248. Express 
camisole, $40. Caivin 
Kiein Coiiection 
shoes. Details, see 
In This Issue. 
PHOTOGRAPHED 
BY MARCELO 
KRASILCIC. 




With sophisticated French- 
hipster vibes. Express Edition's 
party-perfect collection is oh 
so chic. Twin models Baylee 
and Kelsey Soles rock it well.v 
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Fashion Styiist: Avena Gallagher; hair, Fernando Torrent using Bumble and Bumble; makeup, Zenia Jaeger using Nars. 





0^015 Maytielline UC. 

MAYBELLINE 

MAKE IT HAPPEN" NEW YORK 
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rView- 


SOLE 

SISTERS 

Kelsey wears 
an Express 
Edition dress, 
$248, and hat, 
$60. Express 
belt, $30. 
Baylee wears 
an Express 
Edition jacket, 
$298, shirt, 
$98, and 
pants. Details, 
see In This 
Issue. 


G et ready to celebrate, because the season of stylish soirees and 
blowout bashes has arrived. And while planning outfits for 
such occasions may seem like a daunting task, fear not. Thanks 
to Express’s new high-end Edition coiiection, finding a fete- 
appropriate ensemble has never been easier. 

Just ask 20-year-old twin modeis Keisey and Bayiee Soies, who tried 
out some of the line’s suit-inspired separates and dazzling black dresses 
for our shoot. “I would definitely wear these pieces to holiday parties,” 
says Baylee, the bmnette of the duo. “They look and feel like they’re 
by a luxury brand! ” Considering she’s an expert in quality clothing- 
in fact, both sisters have walked for Miu Miu and Saint Laurent 
and appeared in a Lanvin campaign— we’ll take her word for it. 

Although the collection comprises nearly 60 items, the 
siblings chose the same one— the black lace minidress— as 
their favorite. “We’re really similar, and we share a lot of 
our clothes!” Kelsey notes. Baylee adds, “Yeah, we love 
’70s and ’90s style and shopping at Goodwiii.” 

The best part about being twin models? The lack of career 
rivalry. “At the end of the day,” Baylee explains, “if Kelsey 
books something and I don’t, it’s still kind of my 
face, too. ” -ARIANA MARSH 


Clockwise from top left: MARCELO KRASILCIC; STEPH ANIE 
DINKEL (5); PIER GUIDO GRASSANO/modeIsjam.com; GERARDO 
SOMOZA/voguerunway.com; GIANNI PUCCI/voguerunway.com. 



Kemp \A wearing Cotdr Senssliofial* The UpcaiPr iP Nude Lust. 
C2C}t5Mayt]ellinB U-C. 


Crisper color. 
Creamier feel. 

Nude lust turns 
to love. 


Going nude? 
It suits me. 
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People are talking about 





THE MAGIC 

TOUCH 

YA book series The Mortal 
Instruments gets the TV treatrrient. 

Katherine McNamara stor^ 
in Shadowhunters. 

^ subscribed to two magazines when I was younger: 

een Vogue and The Economist,'' 20-year-old actress 
^ Katherine McNamara reveals. “That kind of defines 
me as a human being.” Today the Kansas City, 
Missouri, native maintains that balance by starring in 
he new television series hadowhunters while 
working on her master’s in applied economics at Johns 
Hopkins University. (She graduated summa cum 
laude from Drexel University at 17 with a bachelor of 
science in business administration. Impressed yet?) 
After completing high school at just 14 years old 


EDITOR: MAXWELL LOSGAR 

HELLS BELLS 

Katherine wears a 
Nanette Lepore blazer. 
Trademark shirt, $248. _ _ 

J Brand pants, $298. 

Meadowlark ring. 

Details, see In This Issue. 
PHOTOGRAPHED BY 
COLIN LEAMAN. 


\] 
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Katherine was discovered doing local theater, which led to 
her Broadway debut. The brilliant young ingenue got her big 
break in 2009, when she landed the role of Fredrika in^ Little 
Night Music, and she’s been working steadily ever since. 
Katherine most recently appeared as a badass refugee named 
Sonya in Maze Runner: The Scorch Trials but says she was 
“really nervous” when they were about to announce the cast. 

“When you adapt such a beloved series, people already 
have attachments to the characters, and you never know 
how the fandom is going to react. There are preconceived 
notions of what someone should look like or how they 
should behave,” she notes. “Which also applied to 
ShadowhuntersL 

In the ABC Family (soon to be called Freeform) spin-off of 
Cassandra Clare’s hit fantasy novels, which premieres on 
January 12, the brazen redhead kicks some major demon 
butt as Clary Fray. “I have not battled demons in my life. Nor 
do I ever hope to,” she says. “But that’s why I’m an actor. I get 
to play make-believe for a living. And for me, that’s the best 
thing possible.” — M.L. 



web extra! 

FOR ADDITIONAL PHOTOS AND EVEN MORE 

FROM KATHERINE, GO TO TEENVOGUE.COM. 


VICTORY SONG 

Willow appeared 
in Teen l/ogue 

at age 12 in the 

October 201 2 
Young Hollywood 
portfolio. 




RED HOT 
Jill Stuart 
coat. Topshop 
Unique 

turtleneck, 

$125. Elizabeth 
and James 

pants, $295. 



FEMME FINALE 

With the last Hunger Games movie in 
theaters now, Willow Shields looks back 
on her time shooting the films. 

TEEN VOGUE: Do you have a lot in common with Primrose? 
WILLOW SHIELDS: Well, my character is from District 12, which 
isn’t the nicest place, so I could never really relate to that— but 
a love of animals is something we share. I’m actually a vegan! 
TV: Describe your relationship with Jennifer Lawrence. 

WS: Growing up on set, I feel she was like a sister— always 
teasing me and stuff. She creates the most amazing 
environment and balances having fun with being 
superprofessional and getting work done. 

TV: How would you spend free time between takes? 

WS: Any free time I had I was doing schoolwork, 
which was a challenge. I had conversations with 
Josh [Hutcherson] about it because he acted a lot 
as a kid and understood the stmggle. 

TV: Which scene was the hardest to film? 

WS: The reaping scene. I think that is one of the 
most pivotal moments of the series. 

TV: What will you miss most? 

WS: Learning and growing with the people I 
shot with. It’s so cool that we were able to film 
a series together because those don’t come 
along very often. I got to watch everyone— 
even the seasoned actors— get better with 
each movie. —AS TOLD TO M.L. 








Teen Vogu& and AG celebrated the art 
of dessert with this crew of New York 
City creatives— and put their styfe 
to the test with our first dessert design 
challenge. Here's the dish on our 
sweetest style event yet, 




Shop the latest looks 
at agjeans.com. 


ADVERTISEMENT 




Fashion Stylist: Sasha Kelly; hair, Yukiko Tajima using Oribe; makeup, Tracy Alfajora using Make Up For Ever and Swarovski. 


Beauty & Healthy 



EDITOR: ELAINE WELTEROTH 


TWINKLE, TWINKLE 

Large flecks of glitter read 
’60s glam. Attach them 
to the end of your natural 
fringe for Twiggy-like 
lashes. Katiusha wears a 
Minkpink dress, $1 29. 
Ohlin/D turtleneck, $270. 
Claire’s stud, $1 1 for set 
of nine pairs. Charlotte 
Chesnais earrings, 
$260-$31 5 each. Details, 
see In This Issue. 
PHOTOGRAPHED BY 
NADYA WASYLKO. 




^NDY 


Shine bright like a diamond with dazzling 
crystall^mbellishments. > 
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Beauty & Health 


ICE QUEEN 

Use slanted tweezers to make crystal 
application infinitely easier. French 
Connection dress, $228. M Missoni dress 
(worn underneath). Charlotte Chesnais 
earrings. Details, see In This Issue. 


t’s official: Glitter is all grown up, audits 
evolution has even the most notorious 
minimalists going a bit art school on 
the eyes. The revolution began 
backstage at Rodarte’s fall 2015 show, 
where beauty master James Kaliardos 
used lash adhesive, tweezers, and 
surgical precision to decorate the oft- 
neglected lower lash line with a sparkling 
string of 10 Swarovski crystals. The result^ 
Asubversively chic way of adorning 
eyes without taking the flashy factor too 
far. “We wanted it to appear magical, so 
we took a more subtle approach,” James 
notes. “Done right, the girls still seem 
delicate and pretty.” Eyes continued to 
shine at the spring 2016 shows: A dash of 
electric blue glitter applied like liner lent 
a spark to the ethereal models at Dries 
Van Noten. And on the runway at 
Giambattista Valli, sweeps of brightly 
colored shimmer hovered just below the 
brow to scintillating ’80s-era-glamour 
effect, offering fitting inspiration for 
an end-of-year fete. But before 
attempting the crystallized look with 
a tube of glue and Miley-like 
abandon, take a cue from the pros 
and map out the placement of each 
gem. (Anyone who requires 
assistance applying decoration to 
their visages can pop by a Benefit 
Brow Bar or boutique through 
January 1 for expert application.) 
“To take it down a notch in real life, 
just add a little bit of sparkle on 
your lids,” says Tracy Alfajora, the 
mastermind behind Teen Vogue's 
spin on the trend. Whatever your 
eye jewelry of choice, Tracy advises 
keeping the rest of your face pared 
down. “Leave it nice and 
raw and bare to offset the bling.” 
-TINA FERRARO 


Tweezerman Pink Perfection 
Slant Tweezer, $23. sephora.com. 
Urban Decay Perversion False 
Lashes in Glitter Dip, $15. ulta.com 
Benefit Bling Brow, $15 for 
48 self-adhesive crystals. 
benefitcosmetics.com. Kiss 
Strip Lash Adhesive with Aloe 
in Black, $4. Walgreens. 
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Clockwise from top: NADYA WASYLKO; ANTONELLO TRIO/imaxtree.com; MICHELE MOROSI/voguerunway.com; CHRIS GORMAN (5). 
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MARC JACOBS 
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CONDF NAST COLLECTION 

Shop online for an unparalleled photography 
collection. Exquisitely printed and framed 

condena5tcollection.com 


ARTHUR ELGORT. VOGUE. MARCH T999 



Beauty & Health 


FOOD FOR THOUGHT 

Soo Joo’s go-to order for a 
night in: “With fancy entrees 
there’s a lot of room for error- 
but you really can’t screw up 
a sandwich and fries.’’ 
PHOTOGRAPHED BY 
HUGUES LAURENT. 
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Soothing 
Hydra Soiulion 



HER STAPLES 

Clockwise from left: Dr. Jart+ 
Soothing Hydra Solution, $6. Sephora. 
Tangle Teezer The Original 
in Winter Berry, $15. beauty.com. 
Redken Extreme Strength Builder 
Plus, $1 8. redken.com. L’Oreal “ 
Paris Magic Lumi Highlighting 
Concealer, $13. Target. 


GLAM 

SLAM 

Hot off the runway! 
Fashion's inimitable caal 
girl Soo Joo Park gives 
a glimpse at her suite life. 

J ust hours after gracing the Chanel 
catwalk and bonding with Karl 
Lagerfeld backstage, Soo Joo Park is 
in a robe lounging inside her 
swanky hotel quarters debating among 
dinner-party outfits. Gaultier, Lanvin, or 
Mugler — which will it be? In spite of the 
luxe trappings of her jet-set life, this 
laid-back Cali girl is anything but high- 
maintenance. Except, of course, when it 
comes to caring for her signature 
bleached-blonde hair, which catapulted 
her to fashion fame. Although some 
Korean-American women tout elaborate 
skin-care routines, Soojoo’s 90-minute, # 

six-step hair regimen is a beauty rarity. 

^ (She uses the entire Redken Extreme 
line religiously and swears by 
her colorist Dhaniel 
Doud.) And if s just one 
way she breaks the 
mold. Unlike many 
other runway stars, 
who were discovered as 
teens, Soo Joo was scouted 
postcollege (she studied 
architecture at the University 
of California, Berkeley) while , 
working as a graphic designer 
for a start-up in San Erancisco. 

Her modeling career got off to 
a slow start until she moved 
to New York City and met 
power stylist Carine Roitfeld. 

“She was my biggest supporter. 

She introduced me to Karl and 
to Tom Eord,” Soo Joo shares. 

The rest is, as they say, fashion 
history. -ELAINE WELTEROTH 
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ADVERTISEMENT 


^^Hey Harmonizers! Candie's teamed up with 
Fifth Harmony to share their ^SHxCandies 
holiday wish list this season! 



iU/VA if citc^ 




t* A 


Foltiernod 
Sweoterdress $58 



Show US your tSHxCondies pic for a chance to be Insta-Fomous! 0 /©Candies&rond 




NAILS 

Not exactly 
naked, the new 
nude rnani 
kits brighten, 
strengthen, or 
hydrate so your 
nails look best 
in the buff. 

Formula X The 

Brightening Prescription, 

$20. sephora.com. 


TOOL 

There isn’t 
anything this easy 
to-use styler can’t 
do: It straightens, 
curls, and 
makes 

creating waves 
effortless. 

Kardashian 
Beauty 

3-in-1 
Hairstyling 
Iron, $90. 

Target. 


GAME 

CHANGERS 

[(^untdown to pretty! Meet the 1 0 most mind- 
blowing beauty innovations of the year. 


t was a year of formidable disruption— first with the Kardashians 
expanding their beauty empire, then the sonic boom of Instagram- 
friendly products, laden with It-girl charm, that pose new 
promise (hey. Glossier!). Meanwhile, trusted names such as 
Sally Hansen are digitizing with a try-before-you-buy app that 
cleverly ends nail-polish-choice paralysis forever. There were also 
victorious comebacks: the return of pastel hair (thanks in part to our 
cover model, Fernanda Ly), fitness reemerging with an undeniable 
cool factor, and the next wave of waterless skin and hair cleansers that 
put your basic wash to shame. We waded through them all, and only 
these 10 surfaced to make this shoppable list of the very best beauty finds 
of the moment. Right this way to the winners’ circle. — E.W. 


3 FACE 

Into the Gloss 
founder Emily 
Weiss's Indie brand 
Glossier took 
off— and the 
fonglrllng hasn't 
stopped since. 

Glossier Boy Brow, $1 6, 
Coconut Balm Dotcom, $1 2, 
and Priming Moisturizer, 
$25. glossier.com. 
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rBeauty& Health 


THE 

PRESCRIPTIOlfil 


1LIPS 

While saving up for 
Q killer pair of 
Louboutlns, treat 
yourself to this 
equally luxe lipstick. 

Christian Louboutin Silky 
Satin Lip Colour in Miss 
Loubi, Impera, and Youpiyou, 
$90 each, sephora.com. 


Clockwise from top center: DANIEL JACKSON; TOM GORMAN; CHRIS GORMAN (8). 


burtsbees.com 
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BURT’S BEES 


- UNCAP FLAVOR - 


Tis the season for new Mint Cocoa Lip Balm 
and all the naturally moisturizing flavors of Burt's Bees’ 
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[Beauty & Health 




web extra! 


FOR MORE ON THESE 

GROUNDBREAKING 
BEAUTY BUYS, HEAD 
TO TEENVOGUE.COM. 








5 BOOK 

Clear your coffee table and turn 
off YouTube. Llso Eldridge's take 
on makeup history Is o must-read. 

Face Paint: The Story of Makeup 

book, $30. Barnes & Noble. 



^ Tfwik of this genius tool 
as a virtual dressing 
^ room for your fingertips. 



1 8, 9 HAIR 

NATURAL 

Add serious vo-vo-voom 
to limp strands with this 
volumizing vegan (and 
aerosol-freel) dry shampoo. 

Rahua Voluminous Dry Shampoo, $32. 
barneys.com. 


■ JOSKIN 


simpjp 

claanilr^ 
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Simple Micellar 
Cleansing Water, 
$7. Target. 


Waterless eleansers 
help pull gunk from 
your pores for a 
elean feeling — no 
Hp required. (And 
this one’s a steal!) 


“ ’ rahua 

VOLUMINOUS 
m SHANPOtl 

m\ tcAtuui 


PASTE 

Introducing the one, the 
only oll-absorbing paste that 
works wonders on oily roots. 

R+Co Badlands Dry Shampoo Paste, $28. 
randco.com. 


SCENTED 



Dry shampoo gets on 
Olsen-twin update. 
Think second-day 
texture with o subtle, 
sophisticated scent. 

Elizabeth and James Nirvana White 
Dry Shampoo, $28. sephora.com. 
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Clockwise from top /e^r.’ ALESSANDRO ZENO/imaxtree.com; CHRIS 
GORMAN; courtesy of Madeline Poole/Bridge Artists; CHRIS GORMAN (2). 
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^LOVEYOURCURLS 

Ev0f noWcQ ItiaT Ihei© Isn't a curly 
hkoir ©mo] I for the best boauty 
momonis in life? 

We believo lhat nolhing should 
stop you from ©Mpresang your 
beoulifuk culy haired seir Shore 
how much you #bveyourcurb by 
downloading the free Dove Love 
your Curls Emojis Keyboord' 


^Coog^ptoy| H AppStore 


Dove 


AOVANTCLD 

HAIR SERIES 



DEFINE 


m 


EARN A CERTIFIi 
IN FASHION INDUSTRY 
ESSENTIALS. 

10-WEEK ONLINE PROGRAM 

5 COMPREHENSIVE COURSES 

20+ EXPERT INSTRUCTORS FROM f 
PARSONS AN D TEEN VOGUE I 


\ 


APPLY TODAY AT 

TeENVOGUe.PARSONS.EDU/FASHlON 

oer «100 OFF with promo code: IOOTEENVOOUE 


VISIT TEENVQGUE.GOM/IHSIDER 

WEB • MOBILE • TABLET 


CONDI-: NAS']' 


T?jl»Wvy>g™^ 


PARSONS ieen\(K'.iK 





Splendor 


Lucan wears a * 
Valentino coat. Body 
Candy plug earrings 
(worn throughout), $3 
each. Arme De UAmour 
choker, $400. Details, - 
see In This Issue. 
FASHION EDITOR: 
HAVANA LAFFITTE. 
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The ethereal Lucan Gillespie^B 

tfinds greener pastures in dreamyl 

Iground-grazing dresses that 

[render the holidays unforgettable 


iPhotographed by Yelena Yemchuk, 
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Tree's 

Company 

Calvin Klein Collection 
coat. Alberta Ferretti 
dress. ASOS choker, 
$11. On right hand: 
LHN Jewelry ring, $125. 
Alexander Wang sajidals.. 


Wilderness 


Chloe top. Vans hat, 
$32. Martine AN choker, 
$200. Details, see 
In This Issue. 

BEAUTY NOTE: 

Grow your hair 
longer, faster, 
and stronger 
with a deep- 
conditioning 
treatment like 
Pantene Pro-V 
Intensely Hydrated 
Masque. 







Force pf Nafuife 

DKNY faux-fur coat. Erderrl dress. 
Amigaz choker, $10. Opposite page: 
Gucci dress. From top: Pyrrha ring, 
$326. Odette New York^ring, $198. 
^Martine AN cuff, $150.fDetails, see 
in This Issue. In thistdory: hair, 

Tina Outen for Wella Prdtfelsionals; 
makeup, Yumi Mori using Dior; nails 
Rieko Okusa for Chanel Le Vernis; 
set des|tan, Gille Mills; production, 
Rogef E)0ng for GE Projects. 








Arcade Fire 

Fernanda wears a 
Polo Ralph Lauren sweater, 
$198. Early Halloween 
NYC vintage petticoat. 
Apiece Apart skirt (worn 
underneath), $380. Eugenia 
Kim hat, $390. Topshop belt, 
$60. Details, see In This Issue. 

FASHION EDITOR: 
BETH FENTON. 



I t’s official: 2015 was the Year of the 
Social Supermodel— thanks to stars 
like Kendall and Gigi, whose rise to 
fame was tied partly to their beauty 
but also to their following on 
Instagram. But that’s exactly why Aussie 
model Fernanda Ly’s meteoric ascent in 
the fashion world has proved to be such 
an anomaly: She walked in just one 
show before she booked her first inter- 
national Vogue cover. Even though she 
is only five feet eight inches tall (short by 
modeling standards) and until recently 
was barely discoverable on social 
media, the pink-haired 20-year-old 
had everyone in Paris talking. The 
verdict was in, and she was It. 

All of this is pretty ironic, given the fact 
that Fernanda got into modeling reluc- 
tantly at best. She was scouted while at a 
shopping mall with her mom and 
considered the possibility with a 
nonchalance that’s easily become her 
most distinguishing feature: “I was like, 
‘This sounds nice. I’m just going to send 
in my photos and see,”’ she recalls. 

All of a sudden, the enigmatic honors 
student who had spent her lunch 
periods in the art room started to pick up 
major steam on the Australian fashion 
scene. “It sort of messed up my [perfor- 
mance] on my exams during my last year 
of high school,” Fernanda shares. “I 
thought I’d go to uni for a bit to see 
what would happen, but then I got 
more and more gigs.” 

After juggling university schoolwork 
and local jobs— before she’d left her 
homeland for big shoots in New York— 
modeling’s fairy godmother came 
calling. Ashley Brokaw, a world- 
famous casting director who’s been 
dubbed “fashion’s most unlikely power 
player” by T: The New York Times Style 
Magazine, e-mailed Fernanda’s agent, 
Doll Wright. “I thought she was so 
unique,” Ashley says. “Here’s a girl with 
confidence who doesn’t look like 
anyone else.” 

Having Ashley’s approval led to a 
major change of heart for Fernanda, 
who had initially signed her modeling 
contracts with much more modest 
goals. “She came into the agency and 
burst into tears,” Doll states. “She said, ‘I 


want to try this out. I want to defer 
university and really give this a go.’” For 
many, a college degree is essential for a 
professional career. But for Fernanda, 
who’d grown up under the expecta- 
tions of what she calls her “typical Asian” 
(read: traditional) parents, modeling 
offered an enticing form of escape. 
“There was a lot of pressure, the disci- 
pline of studying, and the routine— 
she went straight from high school 
to university,” Doll explains. “This was 
her chance.” 

Eventually Ashley arranged to meet 
Fernanda in New York. She immediately 
sent the model’s pictures to Nicolas 
Ghesquiere, the artistic director of Louis 
Vuitton. Three days later, the Aussie teen 
with the impossibly cool schoolgirl style 
boarded a plane to Paris to meet with 
him. She was confirmed for Louis 
Vuitton’s fall 2015 show the morning 
after their meeting. 

Before Fernanda departed her home- 
town of Sydney for her mnway debut, 
DoU warned that she could be gone for a 
while, possibly for up to eight weeks. “I 
wasn’t properly packed or anything, 
because I thought I was going to be on 
holiday,” Fernanda admits. She ended 
up being in such demand that she was 
gone for six months. “The whole time 
I was there, I was thinking. This is so 
weird. What is going on? And then 
everything worked out really well.” 

Fernanda flew from Paris to New York, 
racking up photo shoots and mesmer- 
izing editors with her quirky style and 
quiet determination. She quickly gained 
a lot of industry cred, including a cover 
for Vogue Italia, features for i-D and 
Love, and a fashion editorial in Teen 
Vogue's September 2015 issue. Nicolas 
called her back to close Vuitton’s resort 
show in Palm Springs, California, and to 
star in the brand’s fall 2015 advertising 
campaign. More recently, she walked m 
the spring 2016 show. 

All this traveling, the art-obsessed 
model points out excitedly, has exposed 
her to beautiful architecture in European 
cities like Barcelona and Paris. 

Unfortunately, globe-trotting for work 
can get lonely too. “Friendship is hard 
to do when you’re never in the same > 




Prairie Taie 

Marc by Marc Jacobs 
- _coat. Miu Miu sweater 
i-aod skirt. Express shirt, 
■ $50. Worth & WorttLby 
- Orlando Palacios hat, 
$225. Leg Avenue socks, 
$4. Palladium shoes, $80. 
Details, see In This Issue. 
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Hot Fuzz 

Topshop Unique shearling coat. J.W. Anderson 
shirt. Marissa Webb skirt. Marc by Marc Jacobs 
bag. AGL shoes, $390. Details, see In This Issue. 
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Mistress 
of Oz 

Creatures of Comfort^ 
jumpsuit. Victoria 
Beckham sweater. 
Mark Cross bag. 
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ERE'S A 
GIRL WITH 
CONFIDENCE 
WHO DOESN'T 
LOOK LIKE^a 
ANYONE ELSWiV 

HLEY BRQieAW y 


—CASTING DIRECTOR ASHLEY I 



NOT REALLY TOO 
IITTO THE FASHION 

LIKE TO 


WORLD 

SEPARATE WORK FR 
MY PERSONAL LI 


place,” Fernanda confesses. That’s why 
she keeps up with her pals from home 
via Snapchat and recently taught her 
parents how to use the Line app so they 
can leave each other voice messages 
(without paying the crazy cell phone 
fees). “I’m not really too into the fashion 
world,” Fernanda notes. “I like to sepa- 
rate work from my personal life.” 

When it comes to all this success, 
Fernanda remains characteristically 
modest. “I feel like others see it better 
than I do— I don’treally lookatthatstuff,” 
she demurs. “I don’t know how well I’m 
doing, ever. I think I’m doing OK.” 

It would be easy to interpret her 
words as mere politeness, or perhaps 
even coolness. But one gets the sense 
that Fernanda doesn’t quite grasp the 
extent of her impact. Her rapid career 
growth, Doll points out, could be 
significant for the industry’s diversity. 
All of Australia’s most notable models— 
including File Macpherson, Miranda 
Kerr, and Gemma Ward — are white. 

This is curious given that plenty of 
nonwhites call Australia home. In addi- 
tion to having an indigenous popula- 
tion, the country is also composed of 
both Australia-born residents who 
trace their ancestry to places like China 
and India, and immigrants from 
various countries in Asia and else- 
where. Fernanda, whose parents are 
Chinese, grew up in a predominantly 
Asian neighborhood. 

If her streak continues, she’ll become 
the only nonwhite model from 
Australia to make it big in the interna- 
tional fashion world. In that sense, 
modeling actually allows Fernanda to 
hold her fate in her own hands. “I’m 
sort of scared that this will be my peak 
and everything will go downhill from 
here,” she reveals in a rare moment of 
vulnerability. “You travel so much, and 
you meet so many people. Then what? 
It’d be nice to keep going for a bit, but I 
don’t know how long this will last.” 

Just as quickly as the words escape 
her mouth, Fernanda regains her 
confidence and flashes a small smile. 
“Maybe I’ll go back to school and 
disappear,” she says with a laugh. 
“Who knows?” -PHILLIP PICARDI 





Pinkie Promise 

No. 21 sleeveless coat. Preen by 
Thornton Bregazzi dress. Worth & 
Worth by Orlando Palacios hat, 
$225. Alberta Ferretti collar, $210. 

Opposite page: Alpha Industries 
jacket, $135. Acne Studios dress. 

Atlantique Ascoli top (worn 
underneath). Marc by Marc Jacobs 
skirt. Chloe belt. Details, see In 
This Issue. In this story: hair, Esther 

Langham; makeup, Fulvia Farolfi 
for Chanel; nails, Tracylee for John 
Barrett Salon; production. 
Creative Chaos. 




Tinderellas 


4 « 


Usms. apps to LOOK FOR LOVE is asroums. trend amons, teens — bu 
SAFE IS IT for minors to meet up with stmnsers^^^^ 


ARTWORK BY TREY WRIGHT. 







lyssa, 17, a high school senior in Miami, was 
texting a new guy she thought was cute. They 
were setting up a date when he sent a message 
that shocked her. “He asked me how I mastur- 
L bated,” Alyssa recalls. She quickly shut down 
plans to hang. “I don’t just want to hook up,” she says. 

Alyssa didn’t meet this man at school or the mall — she met 
him on Tinder, the location-based dating app that lets you 
swipe right for “like” and left for “pass.” Once two people 
swipe right on each other, they’re matched and can send 
messages and move the interaction from online to IRL. 
New York magazine’s The Cut website described the Tinder 
crowd as “single people who hang out at bars,” and it’s 
become known for facilitating hookups and last-minute 
dates among those in their 20s and 30s. To enter a bar, 
however, you usually have to be 21; the age of admission to 
Tinder is just 13— and Alyssa’s hardly the only teen on the app. 

The company won’t reveal its exact number of users, but 
it did disclose that 2.5 percent are people ages 13 to 17. If 
you do the math based on a late-2014 story in The New York 
Times, which reported that the app had nearly 50 million 
active users at the time, you’re left with well over a million 
users under 18 on the platform. 

As a precaution, minors on Tinder can see only other 


46 


after adult men were accused of raping and sexually 
assaulting minors in three separate incidents. They allegedly 
pretended to be under 18 in order to lure their victims. 
(Some popular dating apps, including Hinge and Happn, 
don’t allow anyone under 18 to join; others like MeetMe and 
Bumble, on the other hand, do.) 

Perhaps because of these risks, many teens seem to be 
cautious. Rachel*, 16, of New York City, lasted just an hour on 
Tinder. “I got messages saying, ‘I’m only a mile away— wanna 
meet up?’ It was creepy. She says she’s probably never going 
to use it again. But Sloan, 17, a senior in Tyler, Texas, says 
dating apps are becoming more popular among her friends. 
This past August she started interning for Bumble— the app 
works like Tinder, but only women are allowed to initiate 
conversations — which entails promoting it at her school. She 
confesses her friends thought dating apps were “weird at first, 
but now they check Bumble like Snapchat and Instagram.” 
(The company says 10 percent of its users are under 18.) 

Among the 30-plus minors interviewed for this story, 
those who have tried dating apps say the main attraction is 
meeting someone they haven’t already known for years. 
Alyssa, for instance, downloaded Tinder after breaking up 
with a classmate; she didn’t want to go out with someone 
else she passed in the halls every day. And the experts we 


GOT MESSAGES SAYING 


VM ONLY A MILE AWAY— WANNA 


MEET UP?' 


minors. “We want people to be safe,” says Rosette 
Pambakian, Tinder’s vice president of global communica- 
tions and branding. “If you’re not lying about your age, we’re 
not showing you 40-year-olds.” Still, teens can easily circum- 
vent this hurdle by lying about their age on Facebook, 
which is how Tinder authenticates new users (the minimum 
age to join Facebook is 13). That’s what Alyssa did and how 
she ended up listed as 18. “A lot of kids do that,” she admits. 
As a result, she saw men as old as 50. According to Augusta 
Nissly, the program coordinator for Family Online Safety 
Institute, lying is one of the most dangerous things you can 
do when using dating apps. “If you’re 16 but saying you’re 
19, that will put you in an uncomfortable situation should 
you meet up. Always tell the truth,” she advises. 

Some 18- and 19-year-olds whom Alyssa swiped right on were 
overtly sexual. “They’d be like, ‘Would you be down to f ck?”’ 
she recounts. “They didn’t even say hello!” Barbara Greenberg, 
Ph.D., a clinical psychologist who specializes in adolescents, 
says, “If that’s how they’re making conversation, cut it off.” 

Adults who want to prey on children can lie about their age 
too. In 2012 the meeting app Skout temporarily suspended its 
under-18 section, which had safeguards similar to Tinder’s, 


IT WAS CREEPAA 


talked to agree that 13 or 14 is too young for such platforms, 
but opinions differ on whether they’re appropriate for older 
teens. Dr. Greenberg says she hasn’t heard complaints from 
clients that Tinder’s just a hookup site. “Safety concerns 
me a bit, but it gives teens an opportunity to get some- 
thing started outside of their own school,” she points out. 
However, Mary Jo Rapini, a psychotherapist who specializes 
in relationships, doesn’t see any positives. “Many people using 
the app aren’t teens,” she notes. “They may claim to be one, but 
that doesn’t make it tme.” 

If you decide to use a dating app, Nissly advises doing 
some sleuthing. “Don’t expect that everyone is telling the 
truth,” she warns. “Google them. If they have Linkedin, 
they might be too old.” Once you feel you’ve verified the 
other person’s identity, always meet in a public space 
first, she suggests. Finally, Nissly adds, tell a trusted adult 
where you’re going, and make plans to check in afterward. 
And that’s exactly what Alyssa did when she finally found a nice 
guy on Tinder— she had him pick her up at home and meet her 
mom. For their first date, the pair went to see Jurassic World 
and then grabbed hot-fudge sundaes. — KAYLEEN SCHAEEER 
^Name has been changed. 
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You won't find any bod blood here— 
these BFFs explain why there's only 

mad love in modeling. 

C ompetitive, catty, cutthroat— all are words frequently 
used to characterize the culture that exists behind the 
scenes in the fierce fashion world. Models are often 
pitted against one another by the media and made to 
seemlike The Plastics inMean Girls (lest we forgetthe 
tabloid mmors that Kendall Jenner was bullied at the 
beginning of her career). In reality, however, count- 
less friendships are bom backstage. For many mnway 
rookies , breaking into the business entails leaving their families 
for the first time, learning a new language, and starting a life 
entirely separate from their inner circle. So it helps to have a 
BFF in the biz to celebrate your successes and pick you up 
when you’re down. Here, three sets of besties explain why 
everything— whether it’s working the camera or the catwalk— 
is better with a friend by your side. 

The Motherland Mates 

Kai Newman, 18, and Tami Williams, 17, boast a bevy of simi- 
larities: Both hail from Kingston, Jamaica; both were discov- 
ered at Saint International’s Fashion Face of the Caribbean 
modeling competition (Kai took home top prize in 2013, and 
Tami was the runner-up in 2012); both have posed for the 
pages of Vogue-, and both call each other “roomie,” as they 
prefer bunking together when they travel for shoots. Though 
they practically live and learn (the besties also attend the 
same school) and sometimes even work side by side, it’s 
actually their differences that keep the friendship in balance. 
“She’s trying to turn me into a girl, but it’s not going to work! ” 
Kai protests, laughing. “I love my flats.” Tami, who is quick to 
proclaim her affinity for stilettos, says, “She’s more of a 
tomboy — unlike me.” In fact, a lesson in mastering high heels 
is how they bonded in the first place: “My agent told me to > 
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web extra! 

GO ON THE ULTIMATE BFF DATES WITH THE 
GIRLS IN THIS PIECE AT TEENVOGUE.COM. 


Buddy 

System 

Tami wears a Chance shirt, 
$68. BLK DNM pants. Kai 
wears a Chance shirt, 
$78. Rag & Bone pants, 
$295. Details, see In This 
Issue. In this story: makeup, 
Karine Gatibelza, courtesy 
of Style Week Jamaica; 
production, Deiwght Peters 
at Saint International. 

PHOTOGRAPHED BY 
MICHAEL HAUPTMAN. 
FASHION STYLIST: 
SASHA KELLY. 
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LIKE THAT 
(LUCAN) DOESN'T 
JUDGE ME OR 
CONSTANTLY ASK ME 

THINGS ABOUT 
MODELIN 


Better Together 

Freya and Lucan wear their own 
clothes. In this story: location, 
The Portobello Hotel, London. 

PHOTOGRAPHED BY THEO SION. 
FASHION STYLIST: ALICE GODDARD. 


ask [Tami] to teach me how to walk,” Kai explains. “From 
there we were like...” Tami finishes her sentence: “A clique.” 

The Brit Beetles 

“Tweedledum and Tweedledee” is the nickname earned by 
Freya Lawrence and Lucan Gillespie, likely because this 
British duo is always laughing, whether on or offset. “One of 
the funniest moments was when we were on holiday together 
in Cornwall, and there were loads of jellyfish,” Lucan, 16, says. 
“At the time we didn’t know these weren’t harmful, and we 
were hopping around in hysterics trying to avoid them!” For 
their Teen Vogue shoot, the pair took a breather from exams to 
jump on beds, headbang in London’s Hyde Park, and have a 
dance battle in an arcade. “Freya won!” Lucan notes. Whether 
near or far apart, the friends stay in touch constantly via text but 
don’t always talk shop. “I like that [Lucan] doesn’t judge me or 
constantly ask me things about modeling,” Freya, 15, declares. 
And the two need only glance at their wrists to remind them- 
selves of their BFF status: Unlike Kendall Jenner and Hailey 
Baldwin, who recently celebrated their unbreakable bond 
with half-heart tattoos, Freya and Lucan took a more tradi- 
tional (and less permanent) approach with matching brace- 
lets. “We buy each other special charms,” Lucan shares. 


The Trinity 2.0 

What’s better than one best friend? Two! Just ask Antonina 
Petkovic, 19, Pauline Hoarau, 21, and Marilhea Peillard, 21. 
Rising through the ranks like the original triple-threat 
supermodel squad (Christy Turlington, Linda Evangelista, 
and Naomi Campbell), this group of former roommates 
never has a third wheel. The New York-based bilingual trio 
practices English together, but when they’re backstage 
they take comfort in silence. “You can just chill with your 
friends and not even have to talk— you can just relax,” 
Antonina says. When they’re off duty, each one brings 
something different to the table. Antonina remembers 
coming home to chocolate fondue during fashion week, 
thanks to Pauline’s culinary skills. “She saved my life!” 
Antonina exclaims with a laugh. “Pauline makes sure that 
everyone is happy.” As for Marilhea, or Lea, as her cohorts 
call her: “Whenever you want to do something fun, she’s 
/n,” Pauline states. Lea enthuses, “And Antonina is always, 
always smiling.” Pauline adds, “She’s a little ray of sunshine.” 
At the end of the day, not having to put up a front is what 
keeps the friendship going. Antonina sums up what makes 
any sisterhood solid: “We love one another because we can 
be ourselves. ” —AMBER KALLOR 



Three of a Kind 

Pauline wears a Belstaff jacket. Diesel 
shirt, $98. Antonina wears a BLK DNM 
jacket. Etre Cecile shirt, $100. Marilhea 
wears an Iro jacket. In this story: hair 
and makeup, Caoilfhionn Gifford. 
PHOTOGRAPHED BY JEFF HENRIKSON. 
FASHION STYLIST: SASHA KELLY. 
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NIKON camera, 
$1 50. nikonusa.com. 


■JJJKEJOJ^ATE MY ■ 
Ar.rFSf^ORlES EACH SEASON! 


PRESTON & OLIVIA hat, $215. 


prestonandolivia.com. 


“I will definitely be 
getting my stepdad a 
new cell phone!” SON IX 
iPhone 6 Plus case, $35. 
shopsonix.com. 


PRESENT 

PERFECT 


Four top models of the moment 

share their shopping lists— and 
Teen Vogue selects what we think 
they would covet— this year. ^ 

PHOTOGRAPHED BY CHRIS GORMAN. ^ 

EDITOR: JESSICA MINKOFF. \ ^ 


“I always think it’s 
lovely to be with family 
and friends in Jamaica 
for the holidays!” 
PROENZA 
SCHOULER bikini, 
$365. Proenza 
Schouler, NYC. 


“My best friend, Kai 
Newman, loves shoes.” 
PINTRILL pin, $15. pintrill.com. 


THE VINTAGE TWIN shirt, 
$58. thevintagetwin.com. 


“I am going to get 
Coco Rocha’s book 
for myself and for 
my agent. I think she 
would really enjoy it” 
STUDY OPPOSE: 
1,000 POSES BY 
COCO ROCHA book, 
$60. amazon.com. 


■ "MY MOM ADORES BAGS AND J 
SHOES JUST LIKE ME, SO I WILL | 
MOST LIKELY BE GETTI NG HER ONE 
OR THE OTHER FOR THE HOLIDAYS." 


3.1 PHILLIP LIM bag, 31philliplim.com. 


Watch 

Sport watch, $349. 
apple.com. 












Soft styling, Leigh Gill. Inset: MELODIE JENG/Getty Images. Details, see In This Issue. 




“I enjoy picking 
out new skate 
decks for John!” 
TIRED skate 
deck, $57 bigtime 
distribution.com. 


SOREL sneakers, 
$90. sorel.com. 


"I^FIA NCt JOHN S WIATEKJ 

rnVF S SKATEBOARDING, J 

^hich 1s1?reat for me B 
[because j_love to wear his 

CLOTHES, 


DIESEL jacket, $298. diesel.com. 


“I usually send my 
mum and dad on a 
weekend trip pretty 
much anywhere they 
are currently obsessed 
with” FOSSIL passport 
case, $40. fossil.com. 


“As a model who is 
always on the go, it’s 
good to have plenty of 
socks and underwear.” 

MORGAN LANE X ALISON 
LOU underwear set, $298. 
morgan-lane.com. 


ACNE STUDIOS 

hat, $11 5. 
acnestudios.com. 


“I usually give my dad a more 
traditional present, like a belt.” 
BELTOLOGY belt, $75. 
beltology.com. 


“My brother is a 
musical genius. He’s 
a percussionist, so I 
would like to bring 
him drumsticks 
or a music-related 
toy from the States!’ 
ZAZZLE drumsticks, 
$43. zazzle.com. 




1 AM HOPING TO RECEIVE SWEATERS 

[ BECAUSE THEY A RE MY FAVORITE J| 
THING TO wear” THROUGHOUT I 


MOVADO watch, 
movado.com. 


THE WHOLE YEAR, 


“I am planning on 
getting clothing 
for my brother 
because he loses 
all his clothes.” 
AG men’s jeans, 
$295. agjeans.com. 


MARC BY MARC 
JACOBS jacket, 
Nordstrom. MATERIAL 
GIRL shirt, $50. Macy’s. 


PARROT headphones, 
$400. parrot.com. 


PROENZASCHOULER 

pins, $75 each. Proenza 
Schouler, NYC. VERA 
BRADLEY backpack, 
$258. verabradley.com. 


SPERRY sneakers, 
$60. sperry.com. 


“I will probably get my 
manager, Alex Avant, 
cologne.” CALVIN 
KLEIN Eternity Now 
for Men Eau de 
Toilette Spray, $76 for 
3.4 oz. calvinklein.com. 

K 


men’s sweatshirt, 
$44. boohoo.com. 







I "WHEN IT COMES TO A SIGNIFICANT 
OTHER, YOU N EED TO G ET 
SOMETHING MEANINGFUL, SO I TEND 


“My sister and I have very 
similar taste, so it’s easy 
to shop for her-a cool 
jacket or nice shoes is 
the way to go.” VEDA X 
MAN REPELLER jacket, 
$295. thisisveda.com. 


TOGO FOR JEWELRY. 


jyilCHAEL KORS necklace, $225. michaelkors.com. 


ETRE CECILE 

■I sweatshirt, $1 45. 
etrececile.com. 


A SICK PAIR OF SHOE S IS THE WAY 
TO MY HEART THIS CHRISTMAS. I 


CHIARA FERRAGNI boots, chiaraferragnicollection.com. 


JONATHAN 
ADLER Kindle 
case, $30. amazon 
.com. AMAZON 
Kindle Paperwhite, 
$1 20. amazon.com. 


BURT’S 

BEES 

Almotui Milk 

BEESWAX HAND 
»>n CREME 


chapter 1 


BURT’S BEES 
Almond Milk 
Beeswax Hand 
Creme, $9. 
burtsbees.com. 
ASH creepers, 
$31 5. shopbop.com. 


web extra! 

WANT MORE? WE COMPILED 

ANOTHER LIST OF EPIC 
PRESENTS, ALL FOR $50 OR 
LESS, AT TEENVOGUE.COM. 



#HairGoals! Cindy Crawford's daughter, Kaia, joins 
the famiiy business. Photographed by Jason Kibbler. 


M ost girls can only daydream of sifting through Cindy Crawford’s hand- 
me-downs. But for l4-year-old Kaia Gerber, an all-access pass to her 
supermodel mom’s treasure trove is just one perk of growing up as the 
offspring of mnway royalty. “I’ll ask to borrow things, and they’ll wind 
up in my own wardrobe permanently. My mother constantly wonders 
why stuff disappears,” Kaia says with a laugh. Closet dives aside, when she’s not doing 
homework, hanging out with friends, or binge-watching The Vampire Diaries, the young 
stunner is staking her claim to the throne — she’s already shot for major titles including 
Vogue Italia and CR Fashion Book Now watch Kaia conquer. 



Princess 

“After being featured in 
the Young Versace ad 
when I was 10 years old, 
all I could think was, This 
is it! But I’m so glad I 
actually got to be a kid 
before having to grow 
up,” Kaia says. She wears 
a Gucci dress. From top: 
Erickson Beamon brooch 
(worn in hair). Miriam 
Haskell brooch (worn in 
hair). Oscar de la Renta 
butterfly brooch, $450. 
Details, see In This Issue. 

FASHION EDITOR: 
ZARA ZACHRISSON. 





I MINIMAL 
MAKEUP. IT 
MAKES GOING 
ALL OUT FOR 
A SPECIAL 
OCCASION SO 
MUCH MORE 
EXCITING 


Her idols? None other 
than T. Swift’s girl gang. 
“They’re such cool, strong 
women. They’re basically 
real-life superheroes,” 
a starry-eyed Kaia says. 
J.W. Anderson dress. From 
left: Jane Tran bobby pin, 
$42. R.J. Graziano brooch 
(worn in hair), $125. 
Details, see In This Issue. 



She's Come 
Undone 

To get the extra grip 
necessary for crafting a 
gorgeously messy fishtail 
like Kaia’s, spritz hair with 
a dry texturizer like Sexy 
Hair Big Sexy Hair Flip It 
Over Texture Spray and pull 
strands apart to toughen 
up the look of your braids. 

Valentino dress. 




Kaia on her seriously 
covetable down-to-there 
hair: “I got a major cut 
when I was younger and 
didn’t really like it until it 
finally grew out. But I’ve 
still always wanted to 
chop it short!” Erdem 
dress. Erickson Beamon 
leaf headpiece and 
brooches. Eugenia Kim 
headband, $200. R.J. 
Graziano star brooch, , 
$65. Details, see ' 

In This Issue, S! 





HAVEN'T QUITE 
EM, NQ MATTER HOW 
E TUTOR^LS rWATCH! 
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Queen Bee 

Kaia joined the power- 
brow brigade early. To 
keep her inimitable 
arches intact, she leaves 
them to a trusted expert: 
“My mom does mine 
because I know I would 
go tweezer-crazy.” 
Chanel jacket. Jill Stuart 
top, $348. In this story: 
hair, Kevin Ryan using 
Unite; makeup, Maki 
Ryoke using M.A.C.; nails, 
Rieko Okusa for Chanel 
Le Vernis; set design, 
-- * Bette Adams for Mary 
Howard Studio. 

@ 

' web extra! 

GET UP CLOSE AND 
PERSONAL WITH KAIA IN OUR 
VIDEO DIARY FROM THE SET 
AT TEENVOGUE.COM. 



In this Issue 


ON THE COVER 

Louis Vuitton dress, select Louis 
Vuitton stores. 

TABLE OF CONTENTS 

20 : On Tami and Kai: Their own 
accessories. 

TEENVOGUE.COM 

26 : On Fernanda: 7 For All Mankind 
faux-fur coat, $355. Tforallmankind 
.com. Red Valentino shirt, $795. 
redvalentino.com. 

COVER LOOK: THINK PINK 

32 : Dress, A.P.C., NYC. Skirt, 
fillesapapa.com. Collar, Alberta 
Ferretti, LA. Belt, marcjacobs.com. 
On the cover: Dress, select Louis 
Vuitton stores. 

LETTER FROM THE EDITOR 

36 : On Lucan and Freya: Their own 
clothes. On Kai and Tami: Their own 
accessories. 

MY WORLD: ELLIE GOULDING 

44 : Boots, $600. 

FASHION AT WORK: 
PEOPLE PERSON 

46 : On Kayla: Her own clothing. 
On Jeremy: Shirt, npelliott.com. 
49 : Jacket, $645. npelliott.com. His 
own sweatshirt and T-shirt (worn 
underneath). Jeans, acnestudios.com. 
His own socks. Sneakers, adidas.com. 

PLAYLIST: GET UP, STAND UP 

50 : Jacket, $455. Similar styles at 
stevenalan.com. Shirt, $620. Comme 
des Gargons, NYC. Pants, allsaints 
.com. His own necklace. 51 : Shirt, 
A.P.C., NYC. 

GIRL OF THE MOMENT: 
SELFIE-MADE 

53 : Dress, $550. ashleywilliams 
london.com. Shirt, Carven, NYC. 
Backpack, skinnydiplondon.com. 
54 : Camisole, rochas.com. Top, $645. 
kenzo.com. Skirt, price upon request. 
Loewe, Miami. Her own jewelry. Bag, 
$500. brownsfashion.com. Tights, 
jonathanaston.com. Shoes, $1,035. 
nordstrom.com. 

THE NEW ROMANTIC 

63 : Dress, cynthiarowley.com. Shirt 
(worn underneath), $595. redvalentino 
.com. On right hand: Joomi Lim ring. 


$1 45. joomilim.com. On left hand: 
Ring, $1,285. gracelee.com. Wolford 
tights, similar styles at wolford 
.com. 64 : Dress, $1,200. Carven, 
NYC. Pants, $495. Neiman Marcus. 
Shoes, $920. marykatrantzou.com. 
Below: Jacket, asos.com. Shirt, 
shopbop.com. Romper, boohoo 
.com. Boots, $1,730. santonishoes 
.com. Clutch, $595. koturltd.com. 

PEARL JAM 

68: Studs, $500. 

NIGHT MOVES 

70 : On Baylee: Sleeveless jacket, top, 
and skirt, express.com. Choker, $780, 
and cuff, $755. jenniferfisherjewelry 
.com. Tuleste rings, $75 for set of two. 
nordstrom.com. Antipast socks, similar 
styles at barneys.com. Shoes, $675. 
Barneys New York. On Kelsey: Dress, 
express.com. Camisole, express.com. 
Wouters & Hendrix bracelet, $185. 
lyndonsonline.com. Hue socks, $ 1 8 for 
set of three pairs, macys.com. Shoes, 
$895. Calvin Klein Collection, NYC. 72 : 
On Kelsey: Dress and hat, express.com. 
Belt, express.com. On Baylee: Jacket, 
shirt, and pants, $498. express.com. 

THE MAGIC TOUCH 

74 : Blazer, $498. Nanette Lepore, 
NYC. Shirt, trade-mark.com. Pants, 
jbrandjeans.com. Ring, $695. 
meadowlarkjewellery.com. Paul 
Andrew shoes, $895. paulandrew 
.com. 75 : Coat, $1,895. Jill Stuart, 
NYC. Turtleneck, topshop.com. 
Pants, neimanmarcus.com. On right 
hand, from left: Pandora ring, $45. 
pandora.net. Meadowlark ring, $275. 
meadowlarkjewellery.com. On left 
hand, from left: Meadowlark ring, 
$1,255. meadowlarkjewellery.com. 
Soo Ihn Kim ring, $62 for set of three. 
sooihnkim.com. 

EYE CANDY 

77 : Dress, revolveclothing.com. 
Turtleneck, ohlin-d.com. Stud, Claire’s. 
Earrings, Opening Ceremony. 78 : 
Dress, nordstrom.com. Dress (worn 
underneath), $1,095. Similar styles 
at M Missoni, NYC. Earrings, $510. 
Opening Ceremony. 

INTO THE WILD 

90 - 91 : Coat, valentino.com. Plug 
earrings (worn throughout), bodycandy 
.com. Choker, armedelamour.com. 


92 : Coat, dress, and top (worn 
underneath), $980. Select Prada 
boutiques. 93 : Coat, Calvin Klein 
Collection, NYC. Dress, Alberta Ferretti, 
LA Choker, asos.com. On right hand: 
Ring, lhnjewelry.com. On left hand: 
Odette New York ring, $ 1 98. odetteny 
.com. Sandals, $695. alexanderwang 
.com. 94 : Top, Chloe. Hat, vans.com. 
Choker, Sucre, NYC. LHN Jewelry ring, 
$125. Ihnjewelry.com. 95 : Sweater, 
$495. coach.com. Dress, Alberta 
Ferretti, LA ASOS choker, $11. asos 
.com. On left hand, from left: Pyrrha ring, 
$326. pyrrha.com. Odette New York 
ring, $198. odetteny.com. 96 : Faux- 
fur coat, $595. shopbop.com. Dress, 
net-a-porter.com. Choker, amigaz.com. 
Martine Ali cuff, $150. Sucre, NYC. 
97 : Dress, select Gucci stores. ASOS 
choker, $11. asos.com. From top: Ring, 
pyrrha.com. Ring, odetteny.com. Cuff, 
$150. Sucre, NYC. 

OVERNIGHT SENSATION 

98 - 99 : Sweater, select Polo Ralph 
Lauren stores. Skirt (worn underneath), 
net-a-porter.com. Hat, eugeniakim 
.com. Belt, topshop.com. Leg Avenue 
socks, $4. Iegavenue.com. Palladium 
shoes, $80. palladiumboots.com. 
101 : Coat, $898. Marc Jacobs. 
Sweater, $990, and skirt, $1,505. 
miumiu.com. Shirt, express.com. Hat, 
hatshop.com. Socks, legavenue.com. 
Shoes, palladiumboots.com. 102: 
Coat, topshop.com. Shirt, $670. j-w- 
andersoncom. Skirt, $598. shopbop 
.com. New York Vintage vintage 
petticoat (worn underneath), $225. 
New York Vintage, NYC. Bag, $648. 
marcjacobs.com. Shoes, agl.com. 103 : 
Jumpsuit, $794. creaturesofcomfort 
.us. Sweater, $1,495. Bergdorf 
Goodman, NYC. Bag, Dover Street 
Market New York, NYC. 104 : Jacket, 
alphaindustries.com. Dress, price 
upon request, acnestudios.com. Top 
(worn underneath), $980. Barneys 
New York. Skirt, $698. Marc Jacobs. 
Belt, $490. fwrd.com. 105 : Sleeveless 
coat, $795. numeroventuno.com. 
Dress, $1,740. Bergdorf Goodman, 
NYC. Hat, hatshop.com. Collar, 
Alberta Ferretti, L.A. 

#BESTIES 

109 : Cn Tami: Shirt, chanceco.com. 
Pants, $995. blkdnm.com. Cn Kai: 
Shirt, chanceco.com. Pants, Rag & 
Bone, NYC. Their own accessories. 


122 DECEMBER/JANUARY 2016 


TEENVOGUE.COM 


Ill: On Pauline: Jacket, belstaff 
.com. Shirt, diesel.com. On Antonina: 
Jacket, $495. blkdnm.com. Shirt, 
shopstephanies.com. On Marilhea: 
Jacket, $1,316. iroparis.com. Their 
own accessories. 

PRESENT PERFECT 

112 : Bag, $625. 113 : Skirt, $500. 
114 : Watch, $495. Jacket, $598. 
115 : Boots, $499. 

EMPIRE 

116 - 117 : Dress, select Gucci stores. 
From top: Brooch (worn in hair), similar 
styles atericksonbeamon.com. Brooch 
(worn in hair), $660. miriamhaskell 
.com. Butterfly brooch, net-a-porter 
.com. 118 : Dress, $1,455. j-w- 
anderson.com. From left: Bobby pin, 
janetran.com. Brooch (worn in hair), 
rjgraziano.com. 119 : Dress, Valentino. 
120 : Dress, Saks Fifth Avenue. 
Leaf headpiece, $1,050. Beyond 7, 
NYC. Headband, similar styles at 
eugeniakim.com. Brooches, similar 
styles at ericksonbeamon.com. Star 
brooch, rjgraziano.com. 121 : Jacket, 
price upon request. Chanel. Top, Jill 
Stuart, NYC. 

LAST LOOK: PEYTON LIST 

124 : Jacket, $1,500. theline.com. 
Sweater, allsaints.com. Earrings, 
danarebeccadesigns.com. Her own 
necklace. Ring, $ 1 ,500. grazielagems 
.com. Below: Cardigan and skirt. Sears. 
Top (customized by Peyton), Kmart. 
Dana Rebecca Designs earrings, 
$440. danarebeccadesigns.com. Her 
own necklace. Melinda Maria bracelet, 
$98. melindamaria.com. 

Correction: On page 53 of our 
November issue, the sweater, 
originally credited to Vince and listed 
as $375, is a sweatshirt by Topshop 
Boutique for $85 and available at 
topshop.com. 

ALL PRICES APPROXIMATE. □ 
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Bongo's latest It girl is more than 
ready to take on the world. 


A ctress Peyton List gives new meaning to 
living life to the fullest. This past year the 
17-year-old— a self-described foodie, hiking 
enthusiast, and Broadway aficionado- 

juggled many balls at once, from roles in Disney Channel’s 
Bunk’d and the upcoming teen comedy The 
Outskirts to propping for the ACT. Still, the 
Brooklyn-raised ingenue doesn’t shy away from 
taking on even more projects, particularly if 
she’s passionate about the subject— as she is 
with fashion. Over the summer Peyton was 
named the face of Bongo’s fall 2015 
campaign, anaccoladewithaddedsignificance 
for the young star, whose predecessor is 
Disney alum Vanessa Hudgens. “I freaked out 
when Vanessa tweeted at me about it,” Peyton 
raves. “I love the brand and the clothes— 
especially the T-shirts, which are so comfy, 
and the black shorts.” — NOOR BRARA 
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Fashion Stylist: Sarah Schussheim; hair, Caile Noble using Kerastase; makeup, Kirin Bhatty using Chanel Rouge Coco. 
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